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Disclaimer

This workbook is for educational and informational purposes only.

It's designed to help you plan a simple affiliate marketing system, but it doesn’t guarantee income,
commissions, traffic, subscribers or results.

Your results will depend on your niche, offer, traffic source, follow-up, consistency, experience and
execution.

Affiliate marketing involves risk, and you should only use tools, paid traffic or promotional methods
that fit your budget and skill level.

Some links in this workbook may be affiliate links, which means | may earn a commission if you
choose to join or purchase through them, at no extra cost to you.

Always do your own research before joining any program, buying any product or investing money into
your business.



Welcome

If you've tried to make affiliate marketing work before, you probably know the pattern.

You pick a product, watch a few videos, build part of a funnel and try to get traffic. For a little while, it
feels like things are moving. Then something gets messy. The offer doesn’t feel right. The page
doesn’t feel finished. The emails don’t feel ready.

The traffic method feels harder than it looked, so you pause, start second-guessing the whole thing,
and go looking for something else. That’s the loop this workbook is designed to break.

Most people don'’t fail because they’re lazy. They fail because they’re trying to build too many pieces
at once, without a clear order. This workbook gives you a simple 7-day reset.

Not a giant business plan. Not another pile of tactics.

A clean build order you can follow so you know what to focus on first, what to ignore for now and how
to start building the one asset that makes the rest of your work more valuable.

Your email list.
Your follow-up.
Your simple system.
That'’s the shift.

You don’t need to start over again. You need to restart in the right order.

How to Use This Workbook

Work through this workbook one day at a time.

Don’t skip ahead, and don'’t try to make everything perfect before you move forward. Each section is
designed to help you make a single clear decision or complete a small part of the system.

By the end, you won’t have finished every detail. You'll have something better: a simple map, a
clearer plan and a build order you can actually follow.

That matters because affiliate marketing gets harder when every decision feels connected to every
other decision.

When you know the order, the work feels less random.

Use the action steps to write down your choices as you go. Your answers don’t need to be perfect.
They just need to be clear enough to give the next step a direction.

Once you have that, the next step gets easier.



Why Most Affiliates Keep Restarting

Most affiliates don’t quit because they stop wanting the result. They quit because the path starts to
feel too unclear.

At first, everything feels possible. You find a product, see the commission, and imagine what could
happen if the funnel works. Then the pieces start multiplying. You need a page, emails, a traffic
source, tracking, content and a way to understand why people aren’t clicking, opting in or buying.

That’s when the simple idea starts to feel heavy.

So you look for relief. A new product feels like relief. A new traffic method feels like relief. A new
course feels like relief. For a few days, it feels like progress, but most of the time, it’s just another
restart.

The real problem isn’t effort. It's a scattered effort.

Affiliate marketing works best when the pieces are built in the right order. Offer first. Asset next.
Follow-up next. Traffic after that. Then tracking. Then improvement.

Most beginners try to do it all at once, which creates pressure. Pressure creates doubt. Doubt creates
delay. Delay creates another restart.

This workbook is built around a different idea. You’re not going to build everything at once. You're
going to build the foundation first.

That means choosing one clear direction, mapping one simple system, and creating a way to capture
the visitor before you send them anywhere else.

Because if you send someone straight to an offer and they don’t buy, that click is gone. But if you
capture the email first, you’ve built something. You can follow up, send reminders, build trust, and test
a new offer later without starting from nothing.

That’s why the asset matters.
The offer can change. The traffic source can change. The list stays with you.

And when you understand that, the work starts to feel different. Not easier in a fake way. Clearer.
More useful. Less random.

That’s the first reset.

You’re not chasing the next thing. You’re building the thing that makes every next step worth more.

Quick Check-In

Before you move on, answer these three questions.



What part of affiliate marketing have you restarted the most?

What usually causes you to stop or switch direction?

What would feel better right now: more information or a clearer order of steps?

The Core Shift: Build the Asset First

Here’s the shift that changes how affiliate marketing feels: the offer is not the business, and the traffic
source is not the business.

The business is the system that captures attention, follows up, and gives each visitor multiple
chances to say yes. That system starts with your email list.

Without a list, every click has to work immediately. Someone clicks, sees the offer and either buys or
disappears. That puts too much pressure on a single moment, and it makes every traffic source feel
more stressful than it needs to be.

With a list, the click doesn’t have to do all the work at once. You can follow up, answer the questions
they didn’t ask on the first visit, remind them why the offer matters, and keep building trust after the
first click.

That’s why the list is the asset.

Not because email is magic. Not because every subscriber buys. Because it gives you a second
chance, a third chance, and a way to keep the relationship alive.

Most affiliates skip this part because it feels slower. They want the commission now, and that’s
understandable. But sending traffic straight to an offer is like renting attention by the hour. Once the
click is gone, it's gone.

Building the list lets you keep part of that attention. That's what gives the business room to grow.

This doesn’t mean you need a huge list before you start. You can start with zero subscribers, but you
need to do so in a way that builds the list as you go.

That’s the real reset.

Don’t wait until you “have an audience.” Don’t wait until the funnel is perfect. Don’t wait until you've
watched another ten hours of training.

Start with the asset first. Then build around it.



Your job over the next 7 days is not to create the perfect affiliate business. Your job is to map a simple
system that does four things:

Points to one clear problem.

Offers one useful reason to opt in.
Follows up with simple, helpful emails.
Sends people toward one relevant offer.

.

That’s enough to start, and more importantly, it's enough to build on.

Asset-First Checkpoint

Before you move into the 7-day plan, write down your starting point.

What kind of person do you want to help?

What problem are they trying to solve?

What would make them want to join your email list before seeing an offer?

What kind of follow-up would help them trust the next step?

The 7 Mistakes That Keep Affiliates Stuck

Before you start the 7-day reset, it helps to see what usually causes the restart loop. These mistakes
are common and fixable. The goal isn’t to feel bad about them. The goal is to stop repeating them.

Mistake 1: Trying to build everything at once

Affiliate marketing looks simple from the outside: pick an offer, send traffic, and get paid. But once you
start building, the pieces multiply fast. You need an offer, a page, an email sequence, a traffic source,
tracking, and a follow-up plan.

Trying to build all of that at once creates pressure before you've even finished the foundation. That’s
why a build order matters.

You don’t need every piece today. You need the right next piece.

Mistake 2: Chasing tactics instead of building an asset



A new tactic can feel exciting. A new traffic trick, a new angle, a new offer or a new platform can
make it feel like you’ve found the missing piece.

But tactics don’t mean much if there’s no asset behind them.

The asset is your list and your follow-up. That’'s what lets you keep part of the attention you worked
for. Without that, every click starts from zero.

Mistake 3: Sending people straight to the offer

This is one of the easiest mistakes to make. You find a product, grab the link, and send people
straight to the sales page.

That can work sometimes, but it gives you no second chance. If they don’t buy, you can’t follow up.
You can’t answer objections. You can’t build trust.

You paid for the click, or worked for the click, then lost the relationship.

The better move is simple: capture the email first, then forward it.

Mistake 4: Picking offers without a plan

Most beginners choose offers based on the commission. That makes sense at first because a high
payout looks attractive. But the commission doesn’t tell you whether the offer fits your audience, your
message or your follow-up.

An offer is stronger when it belongs inside a simple plan.
Who is it for?

What problem does it solve?

Why would someone want it now?

What should they understand before they see it?

If you can answer those questions, the offer stops being a random link. It becomes part of the system.

Mistake 5: Relying on motivation
Motivation feels good, but it's not dependable. Some days you’ll feel ready. Some days you won't.

A system can carry you when motivation drops. That’s why a small daily routine matters. You need a
repeatable next step, not a new burst of excitement.

Progress gets easier when the question changes.

Instead of asking, “What should | do today?”



You ask, “What’s the next step in the build order?”

Mistake 6: Avoiding follow-up

Follow-up is where trust builds. Most people don’t buy the first time they see an offer. They need
reminders. They need clarity. They need to hear the idea in more than one way.

That doesn’t mean you need 50 emails before you start. You only need a simple first sequence.

A few helpful messages can do more than a perfect funnel that never gets finished.
Mistake 7: Starting over too soon

Starting over feels clean for a moment. Then the same problems come back.

A half-built funnel can’t teach you much. A finished simple system can. Even if it isn’t perfect, it gives
you something to test, improve and build from.

That'’s the difference.

You don’t need a new beginning every week. You need one simple system you can finish.

Mistake Checkpoint

Which of these mistakes have you made most often?

Which mistake has cost you the most time?

What would change if you finished one simple system before starting anything new?

Day 1: Pick One Clear Outcome

The first day is about narrowing the target. Not the whole business, not every offer you might promote
later, and not every traffic method you might try.

One outcome.
That'’s it.

Most people start too wide. They say, “| want to make money with affiliate marketing.” That sounds
clear, but it isn’t. It doesn’t tell you who you’re helping, what problem they have, what kind of offer
makes sense, or what your email list should be about.



A clearer outcome gives the rest of the system a direction.
For this workbook, your outcome should follow a simple sentence:
| want to help [type of person] solve [specific problem] so they can [desired result].

That sentence becomes your filter. When you choose an offer, you check it against that outcome.
When you write emails, you write toward that outcome. When you create content, you point back to
that outcome.

When you feel distracted, you come back to that outcome.
Here are a few examples:

| want to help busy parents find simple weight-loss support so they can feel healthier without resorting
to extreme dieting.

| want to help beginners learn the basics of affiliate marketing so they can build their first simple
funnel.

| want to help people with poor sleep find natural sleep support so they can wake up with more
energy.

| want to help new dog owners solve training problems so they can enjoy a calmer home.

The outcome doesn’t have to be perfect today. It just has to be clear enough to guide the next step.
You can refine it later, but you can’t build a useful system around a vague target.

Today, your job is to choose one direction and stop trying to build for everyone.

Day 1 Action Step
Complete this sentence:

| want to help

solve

so they can

Day 1 Clarity Check

Who is this for?

What do they want?



What are they tired of dealing with?

What result would feel meaningful to them?

Day 1 Rule

Don’t choose your offer yet.
Today is only about the outcome. A clear offer is easier to choose once you know who you’re helping

and what they want to change.

Day 2: Choose One Audience Problem

Now that you have one clear outcome, the next step is to choose the problem your system will focus
on. This matters more than most beginners realize: people don’t join lists to get more email. They join
because something feels unfinished, frustrating, or urgent.

They want help with a problem they already care about.

That problem becomes the center of your message. It shapes your opt-in page, your emails, the offer
you choose, and the content you create when you start sending traffic.

Most affiliates start with the product. A better system starts with the problem. The product is only
useful if it fits the problem your audience already wants solved.

For example, someone who wants to lose weight may not just want “weight loss.” They may want to
stop snacking at night, lose belly fat after 40, find meal plans that don’t feel complicated, or find
something they can stick with when life gets busy.

Those are clearer problems.
Clearer problems make stronger systems.

The same applies to affiliate marketing. Beginners may not just want to “make money online.” They
may want to understand what to build first, choose an offer without second-guessing, build a simple
funnel without getting stuck, or stop restarting every week.

That'’s the level of clarity you’re looking for.

You don’t need the perfect problem. You need one specific problem your audience recognizes quickly.
When someone sees your message, they should feel, “That’s exactly what I'm dealing with.”



That’s when attention gets easier. That’'s when the opt-in makes more sense. That’s when the
follow-up has a real job to do.

Day 2 Action Step

Write down three problems your audience may be dealing with.

Problem 1:

Problem 2:

Problem 3:

Now choose the one that feels the clearest and easiest to explain.

The problem I'll focus on first is:

Day 2 Clarity Check

Can someone understand this problem in one sentence?

Is this problem specific enough to create helpful content around?

Would solving this problem make the next offer feel relevant?

What words would your audience use to describe this problem?

Day 2 Rule

Don’t make the problem too broad.

A broad problem creates a vague message. A specific problem gives your system direction.



Day 3: Pick One Offer That Fits the Problem

Now you can look at the offer.
Not before.

This is where many affiliates get the order wrong. They find a product first, then try to force everything
else around it. The page becomes about the product. The emails are about the product. The content
becomes about the product.

That makes the system feel thin because people don’t wake up wanting to buy your affiliate offer.
They wake up wanting relief from a problem.

So your offer has to fit the problem you chose yesterday.

Think of the offer as the next helpful step. Not the whole business. Not the only thing that matters.
Just the next step that makes sense for the person you want to help.

A good offer should match three things:

1. The person you’re helping.
2. The problem they want solved.
3. The result they already care about.

If the offer doesn’t match those three things, it'll be harder to promote. You'll need more explanation.
You'll feel more resistance. Your emails will sound forced. Your content will feel disconnected.

When the offer fits, the whole system gets easier.

Your opt-in makes sense. Your follow-up makes sense. Your traffic message makes sense. The
person can see the path.

That’s what you’re looking for.
Not just a high commission. Not just a good-looking sales page.

A clear fit.

What to Look For in an Offer

Look for an offer that solves a real problem.
Look for an offer that gives the buyer a clear next step.
Look for an offer that has a sales page you'd feel comfortable sending people to.

Look for an offer that matches your audience’s level.



A beginner audience usually needs something simple, clear and guided. An advanced audience may
want speed, depth, or a specialized solution.

The better you understand the person, the easier this choice becomes.

Day 3 Action Step

Write down three offers that could fit the problem you chose on Day 2.

Offer 1:

Why it fits:

Offer 2:

Why it fits:

Offer 3:

Why it fits:

Now choose the one offer that feels like the clearest fit.

The offer I'll build around first is:

Day 3 Clarity Check

Who is this offer for?

What problem does it solve?




What result does it promise or support?

What should someone understand before they see the offer?

Why does this offer fit your audience better than the others?

Day 3 Rule

Don’t choose the offer only because the commission looks good.
A strong offer fits the person, the problem, and the next step.

That’s what makes the promotion feel natural.

Day 4: Map the Asset Before the Traffic

Today is where the system starts to take shape.

You have a clear outcome, one audience problem, and one offer that fits. Now you need to map the
asset that sits between the traffic and the offer.

That asset is your email list and your follow-up.

This is the part most affiliates skip. They get excited about traffic because traffic feels like action.
Posting feels like action. Running ads feels like action. Sharing links feels like action.

But traffic without an asset is fragile.

Every click has to be performed right away. Every visitor has to decide right away. Every missed sale
feels like a lost chance.

When you build the asset first, the click doesn’t carry all the pressure. Your system catches the visitor
before they move on. Then your follow-up can do what a single page can’t. It can explain, remind,
build trust, and make the next step feel clearer.

Your asset map doesn’t need to be complicated. For now, it only needs four parts:

1. A simple opt-in promise.

2. A page where someone can join your list.
3. A short follow-up sequence.

4. A bridge to the offer.



That'’s the basic path.

The visitor sees your message. The visitor opts in. The visitor gets something useful. The visitor
receives helpful follow-up. The visitor is introduced to the offer.

That’s a system.
Small, but real.

And once it exists, you can improve it. You can test the opt-in promise, rewrite the emails, try a
different offer, or send more traffic.

But without the asset map, you’re guessing.

Today, don’t worry about building every page or writing every email. Just map the path. Make the
system visible.

Once you can see it, you can finish it.

Day 4 Action Step

Map your simple asset path below.

My opt-in promise will be:

The reason someone would want this is:

After they opt in, I'll send them to:

The main offer I'll introduce is:

The first helpful thing I'll say in follow-up is:

Day 4 Clarity Check

Does the opt-in promise connect to the problem from Day 27?




Does the offer feel like a natural next step?

Would the follow-up help someone understand why the offer matters?

Is the path simple enough to explain in one sentence?

Day 4 Rule

Don’t send traffic until you know where the visitor should go next.
Traffic doesn’t fix a missing system.

It exposes it.

Day 5: Write the First Five Follow-Up Emails

Today is about follow-up.

This is where the asset starts doing its job. Most affiliates avoid email because they think they need a
long, perfect sequence before they can start. You don’t.

You only need a simple first sequence that helps the reader understand the problem, trust the path,
and take the next step.

Think of these first five emails as a short conversation. Not pressure. Not hype. Just a clear path from
where the reader is now to why the offer may help.

The goal isn’t to say everything.
The goal is to keep the relationship moving.
A good follow-up sequence does four things:

Delivers what the person asked for.

Helps them understand the problem more clearly.
Shows why the old way keeps them stuck.
Introduces the offer as a useful next step.

o~

That’s enough for a starter sequence. You can improve it later, add more emails later and test
different angles later. But first, you need something finished.

Here’s a simple five-email structure you can use.



Email 1: Deliver the Free Gift

This email gives the reader what they requested. Keep it simple. Thank them for joining, give them
the link, tell them what to do first, and mention that you’ll send a few helpful follow-up emails over the
next few days.

Purpose: Deliver the lead magnet and start the relationship cleanly.

Main idea: “Here’s the guide you asked for. Start with page one and focus on the first action step.”

Email 2: Name the Real Problem

This email helps the reader see why they’ve been stuck. Most people blame the product, the traffic
source, or themselves. But often, the problem is the order. They’re trying to build too many pieces at
once.

Purpose: Shift the reader from self-blame to structure.

Main idea: “You’re probably not lazy. You may just be building in the wrong order.”

Email 3: Explain the Asset-First Shift

This email explains why the list and follow-up matter. A visitor who clicks once and disappears gives
you no second chance. A subscriber gives you a way to keep helping, keep explaining, and keep
building trust.

Purpose: Make list-building feel practical instead of optional.

Main idea: “The click shouldn’t have to do all the work. Build the asset first.”

Email 4: Introduce the Simple System

This email shows the basic path: problem, opt-in, follow-up, offer and traffic.
That’s the system.

It doesn’t need to be complicated. It needs to be finished.

Purpose: Make the path feel doable.

Main idea: “You don’t need to build everything at once. You need one simple system you can finish.”

Email 5: Invite the Next Step

This email points to the offer. Don’t make it feel like a sudden pitch. Connect it to the problem you’ve
already been discussing.

If the offer helps them understand the system, build the asset or follow a clearer order, say that.



Purpose: Move the reader from the workbook to the next step.

Main idea: “If you want to see this laid out in a clearer training or system, this is the next place to go.”

Day 5 Action Step

Map your first five emails below.

Email 1 subject:

Email 1 main point:

Email 2 subject:

Email 2 main points:

Email 3 subject:

Email 3 main points:

Email 4 subject:

Email 4 main points:

Email 5 subject:

Email 5 main points:

Day 5 Clarity Check



Does Email 1 deliver what the reader asked for?

Does Email 2 help them understand why they’ve been stuck?

Does Email 3 explain why the list matters?

Does Email 4 make the system feel simple?

Does Email 5 connect naturally to the offer?

Day 5 Rule

Don’t wait until you have 30 emails.

Start with five useful messages. A short finished sequence is more valuable than a long perfect one
that never gets written.

Day 6: Choose One Traffic Habit

Today is about traffic, but not in the way most people think about it.

Most affiliates hear “traffic” and immediately start looking for the fastest method. That’s how the loop
starts again. A new platform, a new shortcut, a new tutorial, or a new reason to delay finishing the
system.

In this workbook, traffic has one job: to send the right people to your opt-in page so your asset can
grow.

That'’s it.

You don’t need five traffic methods. You don’t need to post everywhere. You don’t need to master
every platform before you start.

You need one traffic habit you can repeat long enough to learn from it.

That could be writing short posts, making simple videos, answering questions in communities,
running small paid tests if you already understand the basics, or publishing helpful blog content
around the problem you chose on Day 2.



The method matters, but the habit matters more.

A traffic method you can’t repeat won'’t help you for long. A simple habit you can keep doing will teach
you more than a complicated plan you abandon after three days.

Start with the problem.

What is your audience already asking?

What are they confused about?

What mistake do they keep making?

What result do they want but can’t seem to reach?
Those questions become your first traffic ideas.

Each piece of content should do one simple thing: point back to the problem, offer a helpful thought,
and invite the reader to take the next step.

That next step is your opt-in.
Not the offer. Not the sales page.
The opt-in.

That’s how traffic starts building the asset.

Simple Traffic Habit Examples

Write one short post per day about the problem your audience wants solved.
Record one short video per day answering a common question.

Reply to three relevant conversations per day with useful help.

Publish one blog post per week that points to your opt-in.

Send one email per week to an existing list that points to your opt-in.

Pick the version you can actually keep doing.

Consistency beats intensity here.

Day 6 Action Step

Choose one traffic habit for the next 7 days.

My traffic habit will be:



Where I'll do it:

How often I'll do it:

The problem I'll keep pointing back to is:

The opt-in I'll invite people to get is:

Day 6 Clarity Check

Can | repeat this habit even on a busy week?

Does this habit point people toward my opt-in?

Does my traffic message connect to the problem from Day 27?

Am | keeping this simple enough to finish?

Day 6 Rule

Don’t chase volume before you build consistency.

One repeatable traffic habit is better than five methods you can’t sustain.

Day 7: Review the System Before You Add Anything New

Today is the reset point.



You’ve chosen one outcome, one audience problem, one offer that fits, one asset path, one first
follow-up sequence and one traffic habit. Now the goal is not to add more. The goal is to review what
you have.

This is where many affiliates make the same mistake again. They finish part of the plan, then
immediately look for another idea. Another offer. Another traffic source. Another funnel. Another
training.

That feels productive, but it usually creates more unfinished pieces.

A simple system only becomes useful when it's complete enough to test. It doesn’t need to be
perfect. It doesn’t need to be complicated. It needs to be clear enough to drive traffic, collect emails,
deliver the free gift, follow up, and introduce the offer.

That’s the first working version.
Once you have that, you can improve it. Before that, you're mostly guessing.

Today, read back through everything you wrote this week. Look for gaps. Look for anything that feels
too broad. Look for anything that doesn’t connect.

Your outcome should connect to your audience's problem. Your problem should connect to your
opt-in. Your opt-in should connect to your follow-up. Your follow-up should connect to your offer. Your
traffic habit should point people back to the opt-in.

That'’s the path.

If one piece feels disconnected, fix that piece before you add more.
This is how you stop restarting.

Not by doing more.

By finishing the simple version first.

Day 7 Action Step

Review your system using the checklist below.

My clear outcome is:

My audience problem is:

My offer is:



My opt-in promise is:

My follow-up sequence is mapped:
Yes / No

My traffic habit is:

The one piece | need to tighten before sending traffic is:

Day 7 Clarity Check

Does every part of the system point to the same audience problem?

Does the opt-in give someone a clear reason to join the list?

Do the follow-up emails make the offer feel like a natural next step?

Can | explain the whole system in one sentence?

What can | remove to make this simpler?

Day 7 Rule

Don’t add a second offer, second funnel or second traffic method yet.

Finish the first version. Then test it. Then improve it.

Final Review: Your Simple System Map



You’ve now mapped the first version of your affiliate system. Not the perfect version. Not the final
version. The first version.

That matters because a simple finished system can teach you what to fix. An unfinished idea can only
keep you guessing.

Before you add anything new, pull your work together on this page. This is your simple system map.
Use it as the quick reference point before you build, publish or send traffic.

My Simple System Map

My audience is:

The main problem they want solved is:

The result they want is:

The offer I'll build around first is:

My opt-in promise is:

The reason someone would want this opt-in is:

My first five follow-up emails will cover:
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My traffic habit is:

I’ll send traffic from:




The next thing | need to finish is:

The one thing | need to avoid adding right now is:

The Restart Rule

Here’s the rule that protects your progress: don’t add more until the first version is finished.
Not another offer. Not another funnel. Not another traffic method. Not another course.
Finish the simple version first.

Then test it.

Then improve it.

Most people keep restarting because they mistake more ideas for more progress. But progress
comes from completing a path someone can actually follow.

They see your message. They opt in. They get the free gift. They receive your follow-up. They
understand the offer.

That’s the path.

Once that path exists, you can make it better. You can improve the opt-in, sharpen the emails, test
different traffic ideas, and compare offers later.

But right now, your job is simpler.
Finish the first version. Send traffic to it. Watch what happens. Improve from there.

That’s how you stop restarting.

Your Next Move

You’ve now mapped the first version of your affiliate system.

You’ve chosen the audience, named the problem, picked the offer, mapped the asset, outlined the
follow-up and chosen one traffic habit. That puts you ahead of most people who keep bouncing from
one idea to the next.

The next move is not to start over with another random tactic.

The next move is to build the system you just mapped.



Start with the simplest version. Create the opt-in. Write the first few follow-up emails. Connect the
offer. Choose the traffic habit you can actually repeat.

Then send people through the path and watch what happens.
You'll learn more from one finished system than you will from five unfinished ideas.

That doesn’t mean you have to figure out every piece alone. Some training, tools and affiliate
programs can help you move faster when they support the plan you’ve already mapped.

Use this rule when choosing your next step:

If it helps you build the asset, improve the follow-up, understand the offer, or send better traffic, it may
be worth your attention.

If it pulls you into another restart, leave it for later.
You don’t need to chase everything.

You need to finish the next right piece.

Recommended Next Step

You’ve now mapped the first version of your affiliate system.

The next step is to find a training or system that helps you build what you’ve just planned without
pulling you into another restart.

One place to start is The ClickBank Profit Club.

It gives you a free members area where you can look inside, see the structure and decide whether it
fits the system you're building.

Use this workbook as your filter.

If the next step helps you build the asset, improve the follow-up, understand the offer or send better
traffic, it may be worth your attention.

If it pulls you into another restart, leave it for later.

Join The ClickBank Profit Club Free Membership



https://davidwakeman.com/cbpc
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